
 
 

 
Lisa Herland Designs Group ©2021 

 
Picking the Right Decor 

Account 
Lesson 1  

 

 
  



Instagram for Designers – www.lisaherlanddesigns.com  

2 | P a g e  
Lisa Herland Designs Group © 2021 

 
 
 

 

 
If you have decided to pursue your decor account, I am so happy for you! This is such a 
big step in the beginning process and a leap of faith. It takes a lot to jump in and go for 
it, so for that - I applaud you! This is going to be such a fun journey.  
 

WHAT IS THE PURPOSE OF YOUR ACCOUNT? 

 
Now that you have decided to start your account - you have to determine the PURPOSE 
of your platform! What do you want to share? Your Personal home decor, other account 
home inspiration, home DIY projects? Is your account simply a hobby, or are you 
enjoying this to turn into a business? There are lots of decisions you’ll have to make 
before you choose the type of account you want to have AND your name! It might seem 
overwhelming at first, but it’s genuinely so much fun! I hope you enjoy getting started 
just as much as I did. Let’s talk about the different types of decor accounts you can begin 
with.  
 

 THREE DIFFERENT TYPES OF DECOR ACCOUNTS: 

1. A personal brand account 

If you’re looking to start your own IG account, there are many choices when it comes to 
choosing your social media account and platform. I decided to do a personal account 
hence why my username is @lisaherland! Typically, my IG account is all home decor. 
However, I love the freedom of sprinkling in Real Estate, E-Design, course creation and 
my podcast, and other upcoming ideas. I also try to throw in lots of relatable and “real 
life” content - especially on my IG stories! I find that when followers can genuinely 
relate to your content, your growth is more substantial. This is the plus side of having a 
personal brand account.  
 
 

2. Inspiration account  

 
Another fun idea is an inspiration account! This is an account where other Instagram 
designer's work is shared to build a personal inspiration page. This type of account also 
has quick growth potential because the content is likable. Not only are you benefitting 
yourself and increasing your Instagram growth, but you’re also helping other accounts 
and their growth. It’s a win-win! 
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My pro tips for this type of account? Build relationships with designers, post multiple 
times a day to show consistency and interact with your accounts. If your page is glam, 
stick to glam.  Always give credit to those accounts that you’re sharing by tagging them 
when you share - whether it’s to your main feed or your stories!  
However, if this is the type of account you want to start, prepare yourself to put lots of 
work into it! For example, you’re going to have to post at least once a day. I’ve seen 
inspiration account holders post 3-4 times per day, seven days a week! Now that’s a lot 
of work! But don’t be discouraged because, with inspiration accounts, you’re able to grab 
posts from other accounts, so you don’t have to take your photos or create your own 
video. Consistency is vital for an inspiration account to grow. Create a beautiful feed 
with inspiration from your niche, and you’re already headed for success. For instance, a 
home décor inspiration account would require sharing beautiful pictures of homes, 
rooms, and decor you love that are not your own. Once again, always remember to credit 
the photographer and designer, so you don’t get into trouble. I recommend always 
asking permission when using someone else’s photo since they own the rights. 
 
 

3. Having a fun, catchy decor name.  

 
The third account option would be to create a fun and catchy name like 
“ILOVEDECOR” – these accounts do very well also and tend to grow a little bit more 
quickly because the audience is more intrigued. They know it's a home decor account 
right away by the name!  We will go over picking the right name for you in the next 
chapter.  With all of this being said, take some time to think about which account is 
more YOU and which option speaks to you the most. Is it just for fun, like a hobby? Do 
you want to grow a business where you’ll share your passion through your content?  
 
So..... which type of account seems to be most your style? 
It might seem overwhelming, but with so many great options to choose from, you can't 
go wrong! Pick your account type, brainstorm your username, and find your niche! It's 
time to start your own Instagram account. 
 
The basis of my account is home decor, but I always wanted this to turn into a business. 
I’m not sure when or what type of business, but I knew that this would be a business, so 
it was imperative to me to use my personal name. I didn’t want a name that had home 
decor in it. I wanted them to know exactly where they were going – to Lisa Herland’s 
page. Can't decide on an account name? 
 A fun Instagram handle could be something like @ilovehomedesign. It's catchy, and 
viewers know what your account is about right off the bat! This is key for fast growth. 

http://www.lisaherlanddesigns.com/
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BE ENCOURAGED: 

 Remember, friends: the only thing getting in the way of you 

beginning this new journey is self-doubt. Starting a new social 

media account can be scary, but it's even more rewarding. So 

what type of decor account are you starting? Or do you have a 

decor account already and you are ready to take your Instagram 

to the next level?  
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Create a Cohesive Instagram 

Feed That’s Irresistible 
Lesson 2 
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Learning Objective: Create a pleasing yet powerful IG feed that attracts new followers. 

 
 
I am so happy you're here!  
Let’s create a pleasing yet powerful Instagram feed that attracts new followers.  
 
While new social media platforms seem to hit the scene every day, Instagram has major 
staying power. Instagram has over 1 billion people use Instagram every month according 
to HootSuite. Instagram also has more robust features than many other social media 
platforms: a feed, Stories, Reels, and a DM feature.  
 
IG is highly visual (and includes video) which means it can help others get to know you 
and your brand faster than text alone. And we all know what happens when people 
know, like, and trust you and your brand…they follow and buy from you! 
 
Follow along with the tips and tricks in this course if you want to start ramping up your 
online visibility and booking clients from this well-used platform. You likely won’t 
become Insta-famous overnight, but IG is a legitimate, powerful marketing tool that can 
do wonders for your business– when you know how to do it right. Just like on any 
platform, consistency is key. 
 
Here’s what you need to feel rock-solid on to create a consistent Instagram presence: 
 

● Your audience 
● Your colors 
● Your filters 
● Your content 
● Your feed style 
● Your schedule 

 
Let’s break each one down… 

 

STEP ONE: KNOW YOUR AUDIENCE 
 
If you’ve been in business any length of time then you’ve heard about doing your 
marketing research and identifying your target audience. Your design tribe needs to like 
your style and decor taste. Follow you for design advice and be inspired by the content 
you are sharing.  
 
Because your tribe plays a crucial part in planning your Instagram content, figuring out 
who you’re talking to is paramount. You know that awkward silence when you’re 
introduced to someone brand new and nobody knows what to say right away? Yeah, we 
don’t want any of that awkwardness when people view your profile. We want those new 
viewers to take one look at your beautiful decor profile and your grid and click that 
Follow button fast. They’ll do that if they resonate with your profile, decor content, and 
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design images. Knowing who this audience is and what appeals to them is what will win 
them over. 
  
At a minimum, you should know: 

● Your ideal follower and client’s decor style and taste  
● Why are they coming back to your page? 
● Their demographics (age, gender, and location) 

 
You’ll also want to understand why they are following you?  

● Styling Tips  
● DIY’s  
● Home renovations and remodeling projects 
● Do they love to shop if so what’s their favorite stores? 
● What holidays are their favorites?  

 
 
Here’s the thing: Having hundreds of thousands of social followers or eventually email 
subscribers can give you a confidence boost BUT are all those people engaged with you 
and taking action when you post or share an offer or collaboration? If not, you’re trying 
to please too many people at once, which will only lead you to become frustrated with 
your business. 
 
By knowing what design style and why they are following you it will be easier to be 
yourself and share decor content authentically. You and your design style will already be 
liked and appreciated.  
 
 
Pay attention to what you post who you’re attracting - and whether you need to tweak 
your content so it opens up a new audience.  If you use an IG business account, check 
out Instagram Insights to find demographic information. Knowing who your audience is 
means you’ll know how to best communicate with them visually AND through your 
captions. (More on all that in the next lesson!) 
 
In short, your bio is the quick introduction showcasing you, what your design style is 
and what your business is if you have one. Choose your words carefully so you can make 
the biggest impact in just a few short seconds. 
 

STEP TWO: CHOOSE YOUR COLORS 
 
Instagram’s main feature is a visual feed filled with photos and accompanying captions. 
Consider this a visual extension of your website. As such, you’ll want to carry over your 
current brand colors and fonts to create a consistent and cohesive brand message.  
 
The most impressive and memorable IG feeds are those that have a cohesive look and 
design. Colors play an important role in your design, but you’ll need to have your own 
brand figured out first. At a minimum you should choose: 

http://www.lisaherlanddesigns.com/
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● 1-4 brand colors 
● 1-2 brand fonts  
● Logo 

 
Your web designer should have the color codes of your brand colors, so keep those in a 
safe place. Whoever designs your IG graphics will also need those codes so your colors 
are matched exactly. Using templates for your IG graphics is even easier for keeping 
your chosen colors consistent. If you want to create your own website like I did 
WordPress is a great way to start and its user friendly.  
 
If you do not already have these items, it’s time to start thinking about: 

● What colors do you want people to associate with your brand?  
● What emotions do you want to evoke when people discover your IG feed or 

website? 
● What is your overall brand message? 

 
For example, if your brand is all about glam home decor, then maybe your feed is full of 
gold or silver and lots of glitters! If your brand is more eclectic then it will be full of bold 
colors. If your brand is decor and lifestyle then your feed will have a mix of both.  
 
Did you know that colors can influence human behavior? Here’s a brief summary of 
what our basic colors mean: 

● Blue: trust, calm, faith, stable, power 
● Red: love, passion, anger, hunger, energy 
● Black: bold, rich, power, mystery, elegance 
● Green: natural, eco-friendly, soothing, envy, balance 
● Yellow: cheer, energy, optimism, fresh, warmth 
● Orange: health, thirst, wealth, youthful, happiness 
● Pink: tender, sensitive, caring, emotional, sympathetic 
● Purple: royal, arrogant, luxury, creative, mysterious 

 
Color psychology is fascinating, but it can also turn into a rabbit hole if you decide to 
research your brand colors yourself. However, if you work with an experienced branding 
expert or designer, they should have a decent understanding of color psychology to 
guide you through the process without getting terribly distracted. 
 
Branding experts can also create a “branding board” for you, which shows different 
samples of colors, fonts, textures, etc. in one place so you can evaluate if they all work 
together to portray your overall brand image. You can find many examples of branding 
boards on Pinterest but again, without the help of an expert, you might fall down this 
rabbit hole and become distracted. 
 
 
 
 
 
 

http://www.lisaherlanddesigns.com/
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STEP THREE: SELECT YOUR FILTERS 
 
Instagram offers filters to create special effects on both your regular posts and your 
Stories. While no one is forcing you to use filters, they can help color correct your less-
than-perfect photos or create a mood or theme that suits your brand. 
 
IG Story filters are very different from the Instagram Post filters. In your stories, those 
filters allow for some whimsy and humor, such as turning your face into The Grinch 
during the holiday season or by adding snowflakes or fake eyelashes to your selfie. While 
these may not be the best way to develop your business brand, it’s a fun way to add some 
humor, especially since IG Stories are short-lived. 
 
While you’re in the Story Mode, if you swipe all the way to the end of the filter choices, 
you’ll see the last icon is for the Effects Gallery. Click on this to get a sampling of filters 
that other IG users have created or are using. You can try out any of these filters and 
save the ones you like the best. 
 
When it comes to promoting your design services, more subtle filters might be the way 
to go as you don’t want to misrepresent your image or products with whimsical effects. 
But sometimes your photos may not come out exactly the way you want them to; this is 
where IG’s other color-correcting filters come into play. 
 
When you’re creating your post, choose your photo and then choose your filter, if 
necessary. Currently, there are 23 color filters that each affect your photo’s color and 
quality in a different way. The most obvious ones turn your color photo into a black and 
white photo. The others can dull or brighten your colors to various degrees. With some 
experimentation, you might find a filter that gives your IG photos the exact color and 
mood that will help you stand out from the rest of the crowd. 
 
However, keep in mind that a little bit goes a long way! Using every single filter in the 
rotation might confuse your followers but using the same 1-3 filters can create your 
desired look for your feed. Ideally, you want people to know your images are yours at 
first glance and using filters, top-notch photos, and posting consistently will get you that 
recognition you seek.  
 
Of course, you’re not limited to the filters only on Instagram. Here are some popular 
image editing apps to explore: 

● VSCO – great for filters for a consistent look, saturation, exposure, and contrast 
● Snapseed – great for small details and bright colors 
● A Color Story – also great for bright whites and bright color 
● You can also purchase Presets for your photos on Etsy. 

 
Not every IG post has to be a home decor photo, . If you have a favorite quote, 
affirmation, or discussion prompt to share, use your favorite graphics tool to create 
templates. Create templates that incorporate your brand colors and fonts using your 
favorite graphics tool. 

http://www.lisaherlanddesigns.com/
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For those who are not tech-savvy, try using Canva. Their free account has plenty of 
features, including uploading your own photos. Simply choose Instagram Post from 
their Social Media navigation and start designing your template. The next time you want 
to use this template, simply change the text. No fussing with sizes as each of their built-
in templates is pre-sized for all the social platforms. 
 
Just because you have images to post on your Instagram feed doesn’t mean that EVERY 
single one should make the cut. In fact, your brand image and the look of your IG feed 
will both benefit if you use discretion in choosing your photos.  
 

Some Instagram feed image DON’TS include: 
 

● Poorly lit photos – If a filter can’t fix the poor lighting, scrap the photo.  
● Overly edited photos.  
● Posting ONLY promotions or photos of your products if you are selling physical 

decor items.  
 

Here’s a BONUS TIP: Choose a signature “thing.” What are you inspired by? What do 
you do on the regular that others might be inspired by (DIY’s, Styling tutorials, Dancing 
and decorating, cooking, or adding your kids and pets into your photos)? Do you have 
an obsession with something different or interesting–like a specific Starbucks drink, or 
are you in love with going to yard sales, salvaging items, or shopping at Z Gallery? 
 
Sharing “your thing” throughout your feed creates consistency while also making you 
more approachable and real. Instead of just being the brand image of your company, 
new followers can see that you’re a real person. This can also spark interesting 
conversations about something other than just home decor and get to know your 
followers better.  
 

STEP FOUR: CREATE YOUR CONTENT 
 
Many people think content only involves writing but when you’re using Instagram your 
visuals are your content, coupled with your captions. So, thinking about your images, 
what kind of content do you want to post?  

● Decor Vignettes 
● Lifestyle shots (maybe from a branded photoshoot)? 
● Adding in a styling Reel or IGTV video 
● Sharing a beautiful decor finds 

 
You don’t have to limit yourself to just one kind, but it can help to have a general idea of 
the types of content you want to post. To make your scheduling easier, consider posting 
one type of content each day of the week. Then you’ll get into a batching content habit 
and you won’t have to question what to publish because it will be scheduled already. 
Think of these as “Theme Days,” where you might post a cleaning story every Monday 

http://www.lisaherlanddesigns.com/
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(as “Motivational Monday”) or always post a styling post for educational content on 
Tuesdays as “Styling Tip Tuesday.” 
 
To make this simpler, identify 3-5 themes your content will fall into. These themes 
should reflect what you teach in your business and Instagram design content.  
 
For example, if you’re an E-designer, this might include behind-the-scenes looks at what 
you’re creating or doing each day, showing how you make your mood boards. You can 
add your pets or kids to your posts (because something personal is always welcomed!); 
Sharing happy clients before and after photos.  If you already blog or create content, you 
might have these themes in mind already. You can use the same themes you already use 
elsewhere, but you’ll want to think about how each will translate to Instagram since it’s 
more visual. Then you can also decide what ‘types’ of images will best go with what types 
of content.  
 
Motivational Monday lends itself to office or cleaning photos. On Marketing Tip 
Tuesday, include a lifestyle shot or quote graphic. Or always post selfies with a “personal 
story”-style caption or post a mood board that you worked on with your client 
testimonials.  
 
Having theme days doesn’t just help you plan content and stick to it, but your readers 
will also come to look forward to and expect to see something new from you on this 
particular day. Keep this posting schedule handy and share it with your VA ( if you have 
one) so she can assist with proper scheduling. 
 
When choosing images to post, keep your brand image and message in mind. Is your 
brand a bit more whimsical so that you can add a bit more creativity or color to your 
images? Or are you a “buttoned-up” brand, where crisp, professional images would 
appeal more to your audience while staying true to you? These are handy details to share 
when you schedule a photo session so the photographer can capture your true essence 
while portraying your home’s design or business brand message. 
 
When you’re creating quotes or text images for your feed, keep in mind that ‘less is 
more. Instagram is meant to be a snapshot of your life, so choose quotes that are short. 
People can read them faster and they will look aesthetically pleasing in your grid. 
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**Instagram Update for IGTV if you have a creator account, you can now 
monetize your IGTV videos. They have to be a minimum of 1 minute or more. Be 
sure to check your Professional Dashboard and see if you are eligible to monetize 
your IGTV videos. It’s a great way to share your content and now make money!  
 
*** Instagram also Created the Badges for content creators. Be sure to check out 
your Professional Dashboard for all the rules and to see if you are eligible!  
 
Also, if you are a business, Instagram is beginning to roll out Affiliate Marketing. 
This will allow you to make money selling items you are posting about. Check out 
@creator on IG for more information and when that comes available.  
 
 
 
 
 
 
 
 
 
 
 
 

STEP FIVE: IDENTIFY YOUR FEED STYLE 
 
Choosing a feed style and being consistent with it is not only fun but will make your feed 
stand out to new followers. Your feed style is simply the order in which your images are 
published so as to create some kind of consistent design. When using IG for business 
purposes, feed style can be one factor that makes you stand out from the millions of IG 
users.  Notice on my feed I am using blues, greys, and pinks. I use a mix of photos and 
Reels to keep my audience entertained.  
 
 

http://www.lisaherlanddesigns.com/
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Figure 1 Instagram feed 

 
A quick look at my feed gives new followers a brief idea of what I do and my message. 
After viewing my feed, they will decide whether or not to follow me, so that’s why 
consistency in the types of images I post is key. I make sure my feed conveys the 
message within the first few seconds of viewing. After that, viewers know I post DIY’s, 
Styling, Holiday tutorials, and some personal shots of myself.  
 
Here are a few popular grid styles to consider: 
 

● Square: Post your images as-is, as long as you use the same filters and colors 
● Diagonal: Choose a type of photo and a type of color. You’ll use this specific 

image every 3rd image, so it shows up diagonally across your feed. 
● Reel or Video styling posts or DIY. 
● Carousel: One row of similar images (3 images) 
● Line in the middle: Middle row is a different type of image (usually a quote on 

white background) but can be anything you want as long as it’s different from the 
rest of your feed. You can also create the same effect going vertically. 

 
The above list of ideas references the layout of your grid. This list below is some 
Instagram theme ideas that will require some photo editing of each image, but the 
overall look of your grid will POP! 
 

● Color Pop: No matter what your image, put bright, whimsical colors in the 
background. It could be a floral arrangement or new pillows. 
 

http://www.lisaherlanddesigns.com/
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● Color palette: Choose up to 3 colors and use ONLY those three colors in your 
images. 

● White borders: Let your photos jump from the page by adding white borders to 
the images BEFORE publishing them 

 
You’ll find dozens of more themes if you search online or simply create your grid style 
that suits your business. Once you choose your style, plug your content into it and start 
publishing! If you need help being more consistent, you can use a publishing app that 
can help you. I have used Tailwind, and it’s a great way to keep you posting regularly 
and allows you to batch your content. 
 

STEP 6 CREATING GOOD QUALITY PHOTOS  
 
 
 Why is it essential to have good-quality photos? 

 

I want you to think of it as your Instagram feed like a magazine! It should be full of high-

quality photos representing you, your brand, and your type of décor style. You want to 

make sure the colors are cohesive and think of it as a story that you’re telling 

along the way. Each square is allowing you to share something similar to the next but a 

bit different, too! It should flow and be easy on the eye. Building a cohesive feed takes 

practice, but I know you can do it with dedication and motivation. There are many apps 

out there that guide you in making a cohesive feed. I love the Later and Planoly apps. 

You can upload your photos directly to the site and see how the images blend. Though 

these apps are great for organizing and planning your feed, you shouldn’t use them to 

post your content. WHY? Instagram is not a fan of outside posting sites or third-party 

sites! Posting directly from these apps can damage and decrease your engagement. But, 

if you new and you need practice on planning your feed, it may be worth it until you are 

in the swing of things! 

  

 

Here are a few reasons why quality photos are essential:  

 

1. Photos will capture a new followers' eye, and they’re going to know right away if they 

want to follow you based on that photo! So, for instance, if they see you on the explore 

page, that one photo from your brand should interest them enough for them to like and 

follow your page. 

2.  You want your photos to express who you are as a decor page and what your style is 

all about. If you are taking pictures of random areas of your home or just vignettes, 

people will decide if they are interested in following along. 

http://www.lisaherlanddesigns.com/
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3. It's super important to have good photos when you start collaborating with other 

accounts. They are going to expect 3-4 high-resolution pictures in exchange for any 

items you're working with. This way, they can use it on their social media feeds. 

 

I highly recommend having the right mix of high-quality photos and videos on your 

page. In the very beginning, I did a lot more videos only because I was not a good 

photographer. I was also afraid! I even bought a 500.00 camera that I couldn’t even 

figure out how to use! Now, however, phones have come a long way with their camera 

quality! I use my iPhone to shoot all of my photos and videos because it’s that good! 

When editing your photos and videos on your phone, there are tons of apps to choose 

from!  

 

My favorite editing apps are: 

Snapseed 

  VSCO 

 

You can also create a cohesive feed by using overlays. There are lots of excellent and fun 

overlays on Etsy! If you don’t want to search there, simply search “overlays” on google, 

and you’re sure to find some you like. There are so many options out there. Pick one and 

try it for a month because, remember, any photo can be deleted, so don't overstress 

about it! This is a learning process, it takes time, and it will become easier once you 

learn the ins and outs of it all. 

 

Now, if you’re a good photographer and you’re great at taking photos, this should be 

easy for you! Your next question might be—what should you be taking photos of? I 

suggest a mixture of things, like vignettes but also entire rooms in your home! 

 

 

 

 

 

 Your audience wants to be inspired! You could also do a mix of close-ups a blend of 

whole areas! This includes family rooms, dining rooms, bedrooms, etc. It’s always a 

good idea to play around with photos and experiment to see what your audience likes 

the most and what does the best on your feed. Pay attention to which photos get more 

likes! Do your followers like it when you do single pieces, or do they like it when you 

take pictures of an entire space? Do they like it when you post sneak peeks? Pay 

attention to what your followers want and incorporate that into your feed more often. 

However, to be clear, this is ultimately your page, so you need to showcase your 

creativity and your style. You being you will attract an audience that loves what you do! 

They will be your biggest supporters and cheerleaders! 

http://www.lisaherlanddesigns.com/
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Photos don't come naturally to me, which is why I hired a photographer! I found my 

very first photographer on an app called thumbtack! 

 

Thumbtack allows you to put in your ZIP code and then matches you with specialists in 

your area. You can also search on Facebook and Instagram for a local photographer if 

you don’t want to use this app. You can even reach out to your home décor friends on IG 

to see who they use! It does take a while to find a photographer that sees your vision, so 

don’t be discouraged if the first photographer you hire doesn’t click with you! If you hire 

a photographer who’s going to plan out your content for a month, here are a couple of 

tips. 

 

 

GETTING YOUR HOME PHOTO-READY 
 
 

1. Be Prepared  
  Your home needs to be ready for the photographer when they arrive. Everything needs 

to be put in place exactly how you want it photographed. The photographer will not 

move your items around for you! Make sure it's staged and ready to go, so it’s a smooth 

process. 

 

2.  Your house needs to be clean.  
You would be shocked at what a high-resolution camera can pick up! Of course, nothing 

is worse than spending money on photos, and you forgot to dust. 

 

3. Lighting! 
 I can’t say this one enough. If you don't have a lot of natural light in your home, be sure 

the photographer knows! Also, be prepared to use a ring 

light to help brighten up space if your home doesn’t have good lighting. Finally, I highly 

recommend knowing the best time of the day to have your photos taken. When is the 

best time in your home that you have natural light! 

 

4. Write a list! 
  I write a list of photos that I want ahead of time, so I am sure the photographer gets all 

the photos I need because I do many DIYs, and I want to be sure I have pictures of those 

DIYs. So always have a list of photos you want to know how many 
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photos you’re going to need for your month because you’re batching your content. If you 

are going to pay for photos, be sure to get your money's worth. Plan ahead! 

5. Negotiate price! Be prepared to pay $75-$150.00 a month for quality photos. Now, if 

you use them every month, that price could change. But remember, you get what you 

pay for! 

 

 All these tips are essential for you to know!  

  

If you are going to take your photos and batch your content, be sure to have your home 

ready for the month decorated the way you want to have your home staged and set up 

the way you want and then go around and take multiple photos of each 

the area so that you can edit them. That will help you stay on track with keeping your 

content batched, and this way, you only have to clean your 

house and stage it once a month! 

 

 

STEP SEVEN: SELECT YOUR POSTING 
SCHEDULE 
 
Now that you have your editorial content calendar, it’s time to figure out what days and 
times to publish to get the most eyeballs on your content. IG has millions of users, and 
not everyone will see every post you publish simply because people’s feeds are changing 
so fast. However, with a bit of detective work, you can figure out when your target 
market is seeing your posts for optimal engagement. 
 
Rather than just “winging it” and hoping for the best, take control and look at your 
Instagram Insights if you have a Business Account. 
 
Visit Instagram Insights by tapping the bar-chart icon on the top right of your profile 
page. Next, look under the “Audience” tab to find information on when most people 
access your content. Under the Followers section, you’ll also find information on times 
of day and days of the week most people are looking at your content. 
 
Based on this information, choose the day(s) and times you want to post. Once you 
know when you’re going to post, you can also pre-schedule your posts in a social media 
scheduler, such as Later or Planoly. This means less stress, better captions, and is 
consistent with more ease; plus, experts now say that 3rd-party apps do not lower your 
reach. 
 
If you need help being more consistent, you can use a publishing app that can help you. 
I have used Tailwind, and it’s a great way to keep you posting regularly and batch your 
content. 
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 You can auto-schedule everything from single-image or video posts to stories to 
comments. It also offers a free plan to try it out but does cost if you want more features.  
 
Planoly allows you to write captions and insert images, include @mentions and 
hashtags, and then schedule them for a future date and time. It also has a nifty drag-n-
drop feature that allows you to play around with the look of your grid, before publishing 
your posts! Add their analytic features, and you have a simple to use but powerful 
platform, making your Instagram posting much easier than in the past. 
 
Pre-scheduling posts also give you flexibility; if you “just don’t feel like” writing one day, 
you’ll have a post already created! You can also prioritize other tasks instead of wasting 
time on social media every day. Pre-scheduling also makes it easier to batch these 
content creation tasks, take a vacation, or take a short break from social media. If you’re 
ready to Pre-schedule your content, you can purchase my course  Map Out Your 
Monthly Social Media Content Calendar in a Weekend Or My Planner:  Map Out 
Your Instagram Brand + Posts in a Weekend. 
 
When you use a third-party app for scheduling, you get a “bird’s eye” view of your 
content, so you can see if you’re posting too much of one type of image or posting lots of 
promotional pictures in a row. Plus, you can look at your feed and analyze how it looks 
to an outsider. Would YOU bite the bullet and follow you? 
 
I suggest planning your visuals and captions 2-3 weeks in advance so you can put some 
thought into your images and captions. This also gives you time to research hashtags 
and get the posts appropriately scheduled. Imagine going into the holiday season with 
all your Instagram posts pre-scheduled? What a load off your shoulders! All you’d have 
to do is log in periodically to comment or answer questions. 
 
Alternatively, if you’re not in the market to invest in a social media scheduler at the 
moment, you can still plan your content using Trello or a Google Doc. Still, analyze 
when your target audience sees your content but then set a phone alarm or otherwise 
document the days and times when you need to get online to get your IG posts 
published. Is this a realistic schedule that you can stick to? If you plan out your posts, 
the process of posting isn’t time-consuming, but taking the time to log in might be tricky 
if it’s outside your regular business hours. 
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I have created a simple social media planner that will make it easy to keep you on 
track. Check out my Social Media Planner here!  
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Turn Your Instagram 
Followers into Raving Fans 

 

Lesson 3 
 

 
  

http://www.lisaherlanddesigns.com/


Instagram for Designers – www.lisaherlanddesigns.com  

21 | P a g e  
Lisa Herland Designs Group © 2021 

 
 
 
I am so happy you are here!  
 
In this lesson, we are going to find your voice and convey your message through your 
words.  
 

You can have the best feed on Instagram – with your customized feed design, 
awesome filters, and perfectly branded colors – but your efforts are a waste of 
time if your followers are not taking action. Harsh but true. 
 
As with any social media platform, you want to train your followers to take 
action. Instagram is no different. Whether that’s redirecting them to a blog post, 
a sales page, or simply comment and start a conversation, you want them to get 
used to taking any kind of action. This can be tricky with IG’s use of only one link 
in your bio, but those followers will search you out if you publish excellent 
content. 
 
 
 

STEP ONE: OPTIMIZE YOUR BIO 
 

 
Figure 1 Instagram bio 
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Let’s start with an often overlooked but very important part of your “content”: Your bio. 
Your bio is valuable real estate on Instagram simply because it’s the first thing people 
see on your profile page, so make sure you make the most of it by including the 
following: 
 

● Profile photo: Use your logo or a high-quality photo of yourself. This is NOT the 
time to scrimp or complain about the costs of professional photographers. If 
you’re using IG for business, put up a professional-looking headshot or logo. 
 

● Your name: You can use your real name like I do, your business name, or your 
business tagline. This is different from your IG username. If people search IG for 
your real name and it’s nowhere to be found on your profile, that’s a missed 
opportunity to gain a new follower or potential client. Consider optimizing your 
name with a keyword phrase based on what people might be searching for, such 
as “Copywriter for coaches.” Being a home decor account, you can definitely use 
decor, glam or home in your name.  
 

● Your username:  If you prefer, you can add some humor and personality with 
your username and/or in your profile description. Use your nickname, an 
abbreviated version of your name, choose relevant keywords, or give yourself a 
title that describes what you do. 
 

● Set your category. Tap Edit Profile. Under Public Business Information, edit 
Business Category. Use the few lines in your bio to state who your audience is and 
how you help them. Add a SPECIFIC call to action to take out the guesswork. This 
CTA will likely tie into your “Link in Bio”. If your a decor account that is not 
selling physical items then a creator account is best for you. This will allow you to 
add Blogger etc under your name.  
 

● Yes, Instagram only allows ONE link on your whole profile page, so your link in 
your bio should be specific. If you want to drive traffic back to your website or 
decor blog, don’t send them to your homepage–send them to a specific opt-in 
landing page to get them on your mailing list or send them to a link relevant to 
your latest Instagram post or story (i.e., a link to the blog post you just 
announced in your stories). 
 

PRO TIP: Remember, people are almost always using IG on their phones, so 

make sure wherever you send them is mobile-friendly! 
 

Also, LinkTree was once a popular “link in bio” 3rd-party app, but it’s now 
considered spammy and is sometimes blocked by IG, so use it with caution. 
 
Ecommerce gets a little tricky when you can’t include a live link with every post, 
so consider using a third-party program like Linkin.bio, which creates a 
shoppable IG feed for your followers. This service also allows you to add new 
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products to your online store without making any changes to your one link in 
your IG bio. 
 
 
 
 
Another option is Linkinprofile.com, which has a similar format to LinkTree. 

 
Figure 2 LinkTree 

 
 

 
As an alternative to using LinkTree, Linkinprofile.com, or Linkin, bio, try 
creating your self-hosted landing page as I do, with multiple links, or post just 
one relevant link at a time. This way your IG traffic is going to YOUR website, not 
that of a third party. 

 
● If you’re selling a physical decor product add your location or at least what state 

you are in so people locally can follow you. This is great for design services also. 
Some people prefer to do business with locals; others prefer to know in advance if 
there’s a time zone issue, especially if they are considering signing up for your E-
design packages or to hire you to design their home.   
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● Your profile description: Highlight your skills with keywords so people can decide 
whether or not to follow you. Consider using short sentences and emojis to keep 
the reader’s attention. 

  

 
Figure 3 Highlight your skills 

 
 
 

 
● Your email. Make it super easy for people to contact you, especially if you have 

openings for new design clients and to help home decor collaborators get in touch 
with you. IG also has a Direct Message feature, but if you have a lot of 
engagement, it’s easy for DMs to get lost. While some may argue that including 
your email opens you up to getting spammed, you can always experiment by 
creating a separate email address JUST for IG inquiries. Then you won’t be 
bombarded with spam in your regular inbox. Just be sure to tell your VA ( if you 
have one0)to check this separate account on a daily basis. And you can certainly 
add this to your description without making it a live link. 
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● Add a call to action in your bio that encourages visitors to DM you (“DM me the 
word [XXX] to get [XXXX],” This will naturally lead to a conversation and 
potentially a new client design client or a potential collaborator. You might use 
this for a freebie or to send them more details about an offer. If you’re offering 
them a free item, deliver that first and then start a conversation about their needs 
and how you can help them resolve one of their design struggles. 
 

In short, your bio is the quick introduction you give about you and your home decor 
business. Choose your words carefully so you can make the most significant impact in 
just a few short seconds. 

 

STEP TWO: USE THE HIGHLIGHTS 
FEATURE 
 
Once you start creating Stories, you can save them to Highlights, so they’re available to 
view forever. We’ll discuss Stories more in-depth in the next lesson, but just know that 
Stories are temporary whereas Highlights are forever. 
 
Highlights are in a prime location on your IG profile, right after your bio but before your 
grid. As you can see on my profile, I have multiple highlight titles that are very clear, so 
visitors know what they’re getting. You can keep your icons simple like I do, or you can 
add eye-catching colors, especially since they are different from the square grid of 
images that follows. It’s a personal preference.  
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Figure 4 Instagram highlights 

 
 
Consider Highlights a way of pinning your most crucial information. You have the 
option of naming each Highlight ‘folder’ as well as the individual Highlights inside. You 
can also create a customized icon for each Highlight, which is another way to convey 
your brand message. When choosing what to highlight, think about what you offer, 
testimonials, tips and tricks, or photos from live events. New visitors will be able to find 
out everything they need to know about your account, life, and business and help 
establish you as an expert in their minds quickly and easily. 

 

How to Create a Highlight from an Active Story 
 
Stating the obvious, an Active Story is an IG story that has not run down its 24-hour 
visibility clock. You can still see it on your profile, as can your audience. Follow these 
directions to save this active story as a Highlight, which will be visible AFTER the 24-
hour story disappears: 
 

1. Tap on an Active Story so you can view it. 
2. Choose the last option, labeled Highlight. 
3. Hit the plus icon to save your story as a Highlight. 
4. Create a name for the new Highlight. 
5. Tap the Add button. 
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You can also create a Highlight from an Archived Story, but we’ll dive into that more in 
the next lesson. This is helpful just in case you miss your chance to highlight the story 
when it’s active.  
 
Why are highlights important?  
 

1. IG Stories are temporary. They only last 24 hours before they disappear; can you 
count on all your followers seeing your story in that short time period? Highlights 
allow you to save these posts for all your FUTURE followers to see. Remember, 
think of it in business terms; you’ll want your future followers to know about all 
the rave reviews you received for your last design client or collaboration for home 
decor items!  Let these good memories live on forever as a Highlight. 

 
2. Showcase your products and services in a structured way. Use IG Highlights as an 

extension of your website. Instead of your product images getting lost in your 
grid, separate them by using Highlights. You can also edit your Highlights, so if 
there’s ever a time when you retire a decor product or don’t want to run a live 
class anymore, you can simply delete that one Highlight from your archive. 

 
3. Tell an ongoing story. It this is great if you like to share ‘behind the scenes 

photos. Or if you want to document your design or collaboration, you worked 
with. A separate Highlight for these images will convey your story without the 
distraction of the other photos in your grid. You could also group all your favorite 
decor photos or holiday DIYs into their Highlight folder.  
 

The possibilities for this Highlight feature are endless once you fully understand how to 
use Highlights and what you want to convey to your audience. 
 

STEP THREE: CRAFT YOUR CAPTIONS 
 
Now that you know who you’re targeting, what type of images you’re going to post, and 
the optimal days/times to publish, it’s time to start thinking about how to fill your feed 
with engaging captions. Captions are the text that accompanies your image. Images will 
help you capture someone’s attention, but captions will keep it – and lead them to action 
and turn them into actual paying clients! 
 
Most importantly, you want to bring your voice and personality into each caption. You 
want your words to sound like you and the way you speak naturally. If you write more 
formally than you talk, your words will sound forced. Likewise, if you add curse words 
into your captions because everyone else is doing that, it will also sound forced. Write 
your captions as if you were speaking to your best friend. 
 
If you’re not sure about how to capture your natural voice, answer these next few 
questions and do the exercises:  
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● What’s your ‘natural’ personality? Are you fun and upbeat? More serious? 
Sarcastic? Witty? Light and bubbly?  
 

● Think about who you naturally are and how you come across to others naturally. 
Write down 3-5 adjectives that describe your personality. If you’re unsure how 
you come across to others, ask some trusted friends or business peers. 

 
● How do you speak when in conversation with a friend? 

 
● Think about how you’d talk to a close friend and write from that place, so your 

writing seems more natural. 
 

● Practice writing your captions in Google Docs using the ‘Voice’ option to capture 
your natural way of speaking. 
 

● How are you already showing up on other platforms (if you use others)? You’ll 
want to make sure this voice matches your brand and carries throughout 
everything you post on IG and everywhere else. 

 
● Remember, it’s okay and encouraged to show your personality because your ideal 

clients and followers want to know YOU. They aren’t actually on IG to be sold to–
they’re there to be inspired, educated, and entertained. Show off your personality, 
and your tribe will naturally find you. 
 

● Don’t just sell your offers–sell who you are, your story, your message, and you’re 
why. Focus on building a trusted relationship with your followers, and they will 
eventually turn into design clients and help you receive more collaborations with 
larger companies.  

 
Why is writing captions in your own voice so important? It will help you: 
 

● Build better, more authentic relationships with potential customers because 
they'll feel like they're getting to know the real you (and they are!) 

 
● Score more comments, which will boost you up in the IG Algorithm. People don’t 

want to chat with a robot; they wish to converse with a real person who is 
approachable and is willing to answer their questions in a timely manner. Writing 
in your voice will come across as natural and will attach a real person to your 
brand image. 
 

● Stand apart from others in your field or niche. People will remember you and will 
continue to look at your stuff or seek out your new posts simply because you’re 
using your authentic, personal voice instead of a more formal, fake, ‘business’ 
voice. Your style will also shine through; instead of doing what all the other 
coaches are doing, go in your own direction by adding your personality to each 
post. 
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Knowing WHAT to write in your captions is sometimes tricky, especially for new IG 
users. Remember, people don’t want a sales pitch with every photo. They are NOT on IG 
to be sold to; they use IG for education, inspiration, and entertainment. Of course, you 
can sprinkle in your product photos and descriptions if you are selling services or a 
physical decor item but think of those posts more as educational instead of salesy. 
 
Very few people in general like being sold to. They don’t want a slick salesperson 
breathing down their neck until they make a decision. Instead of filling those promo 
posts with sales jargon, think of it as a way to educate your audience. Have a 
conversation with them about why the home decor products are helpful or the best on 
the market. Describe the problems you help resolve and the results your audience can 
achieve if they follow your advice. Answer questions that arise and kindly respond to the 
naysayers. 
 
Think back to your 3-5 content themes that you narrowed down in Lesson One. Take 
those themes and think of creative ways to tie them into the EDUCATION, 
INSPIRATION, and ENTERTAINMENT categories. 
 
Below are a few prompts you can use to kickstart some captions. If they ‘fit’ within your 
themes (or even if they don’t, but they feel fun for you!), give them a go: 
 
INSPIRATION: 

● What DIY or photo inspired you today? 
● Do you like Styling or Video Tutorials?  
● My design style is?  
● Why do you collaborate with certain companies, or what are your favorite decor 

stores?? Let people know! 
● What’s happened to you in the past week? (Try to tie it back into your brand 

message or what you teach/do) 
● Your hopes and dreams. What’s your vision for your business and life? Tell your 

Followers so they want to come along for the ride–and make sure to keep them 
updated along the way. 

● Don’t forget about showing off your client wins and give other decor influencers 
shout-outs.  This will inspire viewers, and when people are inspired, they’re more 
likely to take action (and reach out to you!) 

● Share your support for a charity or a cause. 
● Ask questions, such as: 

o “What did you buy during your last shopping trip?”  
o “Would you try this DIY or Styling tip?” 

● Share the best design advice you ever received and how it made an impact on you.  
 
ENTERTAINMENT: 

● Upcoming plans. What are you working on or preparing for (either personally or 
professionally)? 

● What do you and your Followers have in common? Make an effort to share that.  
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Examples include an upcoming collab and shopping trip, decor for an upcoming 
holiday, favorite things, even food recipes, or a fun clothing shopping haul. Get 
creative! 

● Incorporate a lesser-known ‘holiday’ into your brand. Does National Popcorn Day 
or National Redhead Day fit your image? You can find one of these lighthearted 
holidays nearly every day of the year. 

● Join a giveaway or a story or post-share group.  
● Host a flash sale if you are selling a product.  
● Ask questions, such as: 

o “Who is your favorite designer?” 
o “What is your favorite holiday, and are you planning your decor content?” 
o “What best describes your design aesthetic?” 

● Around the holidays, ask your followers about their favorite holiday memories, 
food, traditions, etc. 

● Share your milestone celebrations, such as an Instagram win, when you hit a 
certain follower count. 

● You can even share a bit about your personal life. That is all up to you. Bringing 
in some of your personal life into your stories helps your followers connect with 
you.  
 

EDUCATION: 
● Build trust and increase credibility by showing up as the go-to, sought-out expert 

in your niche by sharing:  
o  Design Tips and tricks 
o Cleaning hacks 
o Mini ‘how-to’ guides (similar to your email lead magnets) 
o Styling and organizing tips.  

● Share what you’re up to that reinforces you’re an expert, for example: 
o Write a caption about the first time you got your first design client.  
o Always include a teachable moment–aka what you learned as a result 

● Showcase your clients before and after photos.  
● Answer each of your Frequently Asked Questions in a separate post. 
● Toot your own horn and explain why you’re the premier Designer or home stylist.  
● If you’ve been interviewed in any form of media, share those interviews. You’ll 

build credibility, and your interviewer will appreciate the traffic you send. 
● Ask questions where you can give free advice and mention your services and that 

you are willing to collaborate with others.  
● “What’s the number one roadblock to reaching the success you desire?” 

o “What’s the number one excuse that prevents you from reaching your 
design goals?” 

● Share an interesting statistic about your home decor and designing and how this 
may affect your followers. 

● Share a new design trend in your industry and why your followers should or 
should NOT jump on the bandwagon. 
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STEP FOUR: INCLUDE CALLS-TO-
ACTION (CTA) 
 
While writing fun and valuable captions in your own voice might prompt people to reach 
out to you on their own, if you truly want people to engage with your posts, you need to 
give the reader some guidance about what to do next. Instead of risking them clicking 
away from your post, include a call-to-action as their next step. 
 
Calls-to-action is meant to guide the reader. Just as you want them to opt-in to your list 
while visiting your website, you want your IG followers to take any action while visiting 
your profile or reading random posts. Write a strong, clear, valuable call to action at the 
end of a post and throw a few emojis in there to keep their attention (plus emojis are 
fun!). 
 
Call-to-action ideas for IG include: 

● Click the link in bio 
● Tag a friend who [needs to see this / you’d bring to this event / some-other-

action] 
● Hop on over to the blog 
● Share your thoughts/ideas below 
● Ask a question (Is this something you would try in your home?) 
● Leave a comment or emoji below. 
● Ask them to DM a specific word if they’re interested in [blank]. (Make the word 

applicable to your offer!) 
● Vote for your favorite [insert item here] in the comments 
● Create a sense of urgency. Use phrases like: 

o Linking my favorite decor items in my stories now.  
o Check the link in my bio to get a discount for whatever you are promoting 

(collaboration)  
o If you are collaborating on an item and have a discount code, let them 

know how long the code lasts.  
 

● Tease your followers about [upcoming launches, big announcements, industry 
news, etc.] 

 
Not every one of these ideas will be suitable for every IG post; after all, you won’t be 
promoting something every day, and not every post is tease-worthy, right? But there are 
others that you can use quite frequently, such as leaving comments, sharing thoughts, or 
clicking your link in bio. No matter what CTAs you start using first, consider this a grand 
experiment, especially if you’re a new IG user or have never used CTAs before.  
 
You’ll want to track your results and link them directly to the type of CTA you used. 
Think of this as a similar process to the split testing available for sales pages and emails. 
Ultimately you want to continue using the CTAs that perform the best, but you won’t 
know this information unless you test it and track the results first. 
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For example, if your CTA asked followers to leave a comment, track how many original 
comments each post received for a week (or longer). 
 
Maybe you alternated the comment CTA with one that says, ‘tag a friend’. Track the 
number of tags your posts received. 
 
Now, look at each of these numbers. If one significantly outperforms the other, drop the 
one that got the least amount of engagement and continue using the one that 
outperformed. 
 
Continue testing and experimenting until you have a few different CTAs to use that you 
KNOW will perform well. Of course, it’s paramount that you also engage your followers 
who leave comments (whether that was your CTA or not). This is your opportunity to 
ask them questions and to have a real conversation so don’t just like their 
comment…follow through and keep the conversation going. 
 
Pro Tips for Writing CTAs 
 

1. Don’t be vague or wishy-washy. Tell the viewers precisely what you want them to 
do.  

2. Use strong action verbs, such as “hit that follow button,” “click on the link in bio,” 
“tag a friend,” etc. 

3. Convey the reason for WHY they should take action. What will they receive in 
return? What’s in it for them:  A solution to a problem? A connection? A discount 
code to buy a new decor piece or a discount code for design services.  

4.  

Another pro tip: Don’t aim for perfection. It’s much more critical to start posting 

consistently to your IG account as you learn about Highlights and practice writing 
captions and CTAs. Implement these lessons as you go along and take pride in the 
increased engagement you’ll notice once you get into a regular posting habit.  
 
Remember, too, that once your bio is optimized to your satisfaction, you can ‘set it and 
forget it until you need to change out your profile photo or make minor updates. Yes, 
spend time optimizing it properly, but then you can focus your attention on your 
writing. 
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Hashtag and Comment Tricks 
to Explode Your Instagram 

Engagement 
Lesson 4 
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Your Instagram content is meant to attract prospects and new followers, and then you 
can use simple conversation to engage them further to start building a relationship. The 
tricky part is being consistent with posting, finding the right hashtags to use, and 
following through on your conversations, either in the comments section or via Direct 
Messaging. 
 
Let’s start by exploring #hashtags. 

 

STEP ONE: ANATOMY OF A HASHTAG AND WHY 
THEY’RE IMPORTANT 
 
Unless you’re brand spanking new to social media, you’ve seen hashtags. It’s that 
keyword phrase preceded by a pound sign, #. Each social platform has its own ‘best 
practices for using hashtags, but here on Instagram, they are more than welcome. You 
can use up to 30 hashtags on each IG post and Reel, plus you can use up to 10 hashtags 
on IG stories. One of the biggest mistakes new IG users make is NOT using hashtags! 
 
Hashtags are used to sort content into groups. Some experts describe using hashtags to 
take part in a more meaningful conversation with Instagram users. Instagram users can 
search for specific hashtags and can view millions of results about their chosen topics.  
 
Think of it as attending a dinner party. Instead of standing by yourself in the corner, 
your search for a small group of attendees has a conversation about a topic that interests 
you. Pretend that a small conversation bubble over each group describes what they’re 
talking about. You bypass the groups talking about gardening, finances, or kids and 
make a beeline for the group talking about online marketing techniques. These tiny 
conversation bubbles are the equivalent of hashtags. They allow you to see all the posts 
about that topic in one place without the distraction of other random posts. 
 
You can see this sorting in action if you search for any hashtag in the IG search box. For 
instance, if you’re looking for advice on starting a food blog, you can search Instagram 
for hashtags like #homedecor or #mystyledhome. ONLY posts using these hashtags will 
show up in your results (similar to keyword research for your website). 
 
Take notice of the number of posts in which each hashtag is used. This number will 
indicate if your hashtag is too broad, too narrow, or will attract a decent number of 
searches. For example, the #homedecor hashtag is used in nearly 52 MILLION posts! 
 
However, when searching for #homedecortipsandtricks, there were only 25 results, 
which is undoubtedly easier to sift through but makes you wonder if enough people are 
searching for that phrase. A few of the images displayed in these results included 
products with this exact title, which is helpful to someone searching for this info.  
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One quick note: Experts advise that the best hashtags have between 400-800k posts in 
the “most recent” feed at a time. You’ll see the number of posts in the search results. 
While using hashtags that have only 25 posts might sound appealing because you’ll get 
noticed faster, think about how FEW people are using that hashtag. Out of MILLIONS of 
daily users, it will take a much longer time to get seen, simply because that particular 
hashtag is not what people are searching for. 
 
Of course, a hashtag with so few posts might indicate that the hashtag is an untapped 
market or just hasn’t ‘caught on’ yet, which is why a mix of hashtags is optimal. For a 
business wanting to attract design clients, using #edesigner (52 million posts), 
#edesignlover (193,000+ posts), and #edesigning (420,000+ posts) is a good way to get 
started. Brainstorm variations of these hashtags or continue using the IG search bar; for 
each specific hashtag you search, you’ll see other variations in a dropdown box. Soon 
you’ll have plenty more than 30 hashtags to use for your posts. 
 

STEP TWO: UNDERSTANDING 
‘ENGAGEMENT’ 
 
You hear this ‘engagement’ term a LOT when learning about social media but let’s 
review its means. 
 
As we discussed earlier, your goal with your social media accounts is not to have the 
highest number of followers but to have the most ENGAGED or active followers. 
Engagement means taking the time to interact with you on social media. Are your posts 
getting likes, shares, and comments? Do you consistently get new followers? Do you 
receive DMs from users asking for more information? Do people save your images? 
These are all signs that your audience is ENGAGING with you. The more engagement 
you get, the better the IG algorithms will treat you.  
 
IG wants to show you only relevant and essential content, but with billions of users, they 
need to create algorithms to help sort through all the content posted daily. How do these 
mysterious algorithms know what you want? By taking note of how much you engage. 
The better your content, the more engagement you’ll receive from your followers, which 
means you stand a better chance of having your content show up in their feeds regularly. 
It’s a cycle that you don’t want to break, but first, you need to start posting excellent 
content. 
 

STEP THREE: CHOOSING THE RIGHT 
HASHTAGS 
 
Doing some creative brainstorming and researching hashtags is essential, but again, 
don’t let this prevent you from posting to IG. Even when you do that research, your 
hashtags may be ever-changing as you find new ones that work better for you. 
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As you jot down some hashtag ideas, remember the #homedecor example. With 52 
million posts, what do you think the chances are that you’ll get many new followers from 
that hashtag? Unfortunately, suppose you want people actually to see your content. In 
that case, you can’t just use the most popular hashtags since they can be overcrowded 
and not ideal for reaching your ideal client. Still, use the broad hashtags as a way to 
describe your content but limit them. 
 
Focus, instead, on a mix of hashtags. Take a couple of broad hashtags that describe your 
business (i.e., #edesigner or #homestylinginso) and mix them in with more specific 
ones. The best hashtags speak to your customer’s decor + interests. 
 
Here are some suggestions for hashtag categories to consider: 
 

● Image related. What is actually in the image you’re posting? This will often be 
an overly broad hashtag. If you’ve posted a photo of the floral arrangement, you 
just styled, maybe it’s #floradesign. These hashtags are designed to potentially 
pull in new people who otherwise wouldn’t see your content but still have to 
scroll to find you. Now, take #floraldesign and get as specific as you can. You 
might be someone who talks about florals a lot (it’s one of your “signature 
things”) and uses it in your branding, so you post #florallover as well (which is a 
bit more specific to you and not just the image, and also might attract others like 
you). 

 
● Product-related. If you’re someone who sells decor products, you might 

choose hashtags like #homedecoraccessories, #homedecorobsessed, or 
#shopmyhome.  Then get more specific and use hashtags that describe what your 
product is about, such as #candlelove or #candledecor. Consider creating your 
product-specific hashtag based on your product’s title (more on this in a minute). 
This works for both design and physical products. 

 
● Followers’ interests. Instead of just hash tagging #interiordesign and calling 

it a day, include hashtags related to what your followers are looking. 
#homeremodlingprojects, #kitchenislandstyling, #livingroominspo.  Do your 
research. 

 
● Followers’ lifestyle. Who is your follower? What is she obsessed with? What 

hashtags is she using on HER posts? What popular hashtags or IG challenges 
might she be involved in? What hobbies does she have RELATED to your design 
page? These could all be relevant tie-ins to your design page.  
 
How does she spend her days? Is she a #winewednesday girl, for example? 
#Styling tip Tuesday? What are her decor interests in general? Maybe she loves 
#gingerjars or #livingroomstyling. Pay attention to your customers and their 
interests. 
 
 
 

http://www.lisaherlanddesigns.com/


Instagram for Designers – www.lisaherlanddesigns.com  

37 | P a g e  
Lisa Herland Designs Group © 2021 

 
 
 

Unfortunately, there’s no simple formula for creating the ‘perfect’ hashtags. You’ll need 
some creative brainstorming and research to find the best hashtags for your page or 
business. Here are some tips to follow: 
 
 

● Mix up the ‘size’ of hashtags you use. 
o The best hashtags have between 400-800k posts in the “most recent” feed 

at a time. Choose 5-10 hashtags in that category.  
o Choose 5-10 more ‘niche’ hashtags that have under 200k posts. 
o Finally, choose only 3-5 hashtags that have above 1M posts. 

 
● Search for a hashtag using the Search function (the magnifying glass icon in the 

app). You’ll see the number of posts under the hashtag. 
 

● Don’t use the same hashtags on each post! This can be viewed as spammy on IG.  
o Instead, create 3-4 ‘sets’ of hashtags you rotate through.  
o Save these hashtags in your scheduling app of choice OR the “Notes” 

section on your phone. It makes it easy to copy/paste with each post. 
 

● Create your own branded hashtag to enhance your brand. Use your custom 
hashtag on your posts, encourage smaller decor accounts to follow you, and 
others (people who just like your content) to use it on their posts related to your 
styling or brand. 

 
● Use longtail keyword phrases as hashtags. Yes, these are the exact keywords you 

use to improve the SEO of your website. Long Tail keywords more closely reflect 
what people are searching for online, so these same people are likely searching IG 
with the exact phrase. 

 
Pro Tip: Create your own hashtag. Over time others will use it, and you can build 

your brand over time. I use me to shout out followers in my stories who use it and share 
my DIY’s and decor ideas. During the Christmas season, I shout out to anyone who 
shares their trees or Christmas DIY and decorates ideas almost daily. It's a great way to 
build a community and engagement.  
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Figure 1 Instagram hashtags 

 
 

We often think of using hashtags as a way to attract new followers to our page or 
business, but have you thought about using them to connect with potential partners or 
collaborators? Search creative and business-related hashtags to find people in related 
niches to follow and connect with. Scroll through their feeds and leave comments and 
Likes on the feeds of people who genuinely resonate with or think you might want to 
collaborate with or connect with. Develop a relationship with them just as you would 
with a new follower. You never know where you’ll find a new collaborative partner. 
 
Also, think about your favorite hashtags that YOU follow. For this example, let’s use 
#glamhomedecor. If you are a part of your design aesthetic, then hashtags that appeal to 
you will most likely appeal to your page, too.  
 
Think about your hashtags logically. An organizational addict may be interested in 
organizing her office and is a huge fan of Marie Kondo. However, it wouldn’t be relevant 
to put #MarieKondo on your posts because you are NOT Marie Kondo, nor are you 
promoting her products. But if you do your search for #MarieKondo posts, you’ll find 
people who might need your product. You might also get ideas for other hashtags to use. 
  

http://www.lisaherlanddesigns.com/


Instagram for Designers – www.lisaherlanddesigns.com  

39 | P a g e  
Lisa Herland Designs Group © 2021 

 
 

STEP FOUR: CHECK OUT HASHTAG 
GENERATORS 
 
After your hashtag brainstorming session is complete, take a glance at one of the many 
hashtag generators available online. Type in one of your hashtags, and you’ll receive a 
list of other relevant hashtags. This is a great way to get inspired and to round out your 
list of 30 hashtags. Some generators also give you analytics for their suggested hashtags. 
Ingramer.com,  These are good for research but you can ultimately research your own 
on Instagram.  
Figure 2 Hashtag generator 

 
Ingramer will also devise a list of hashtags from a photo you submit. However, you’ll 
need to sign up for a free account before seeing the complete list. 
 
I don’t advise using one of these paid programs. Stay in your niche, check out what 
hashtags that similar accounts are using and you can figure it out.  
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Pro Tip: Check out successful accounts similar to yours in business and style and see 
what hashtags they are using. You can copy and paste those into your notes and put 
them into your posting rotation. Play around with this so it can keep your posts relevant. 
But be sure not to use hashtags that are too large for your account; you don't want to be 
lost in the algorithm.  

 

STEP FIVE: OTHER INSTAGRAM 
ENGAGEMENT TIPS 
 
Hashtags are just one piece of the engagement puzzle. All of these tips should work in 
conjunction with each other. Used alone, they will only provide marginal results. Used 
together, you’ll see your audience grow. As with any relationship, both sides take effort 
to grow, so don’t just let your hashtags do the work of bringing followers into your realm 
without you giving back to them. Take good care of your followers, and they will turn 
into loyal fans as a result. 
 
In terms of engagement, the most important advice I can give is don’t ignore your 
comments! Comments are like gold on IG because they’re key indicators to the 
Instagram algorithm that your post is GOOD and more people should see it. This goes 
for getting comments from followers and you giving responses back. 
 
Comments tell IF that person likes your content. This helps your post gets pushed out to 
more of your followers’ feeds, show up on the Explore tab, or even rank as a “Top post’ 
which equates to major exposure.  
 
Comments also help you build relationships with your potential or current Followers. A 
conversation (via posts OR DMs) increases your Know, Like, Trust factors a ton. As you 
know, when people know, like, and trust you, they are more likely to follow you or 
purchase from you if you start selling products or when you’re sharing a collaboration.  
Consider this the courting phase of your relationship; your new followers are checking 
you out to be sure you’re the real deal instead of just looking to gain followers. Only after 
a relationship is developed will they learn you are the expert they’ve been searching for 
and want to follow you for design inspiration and advice.  
 
By responding to comments, you have an opportunity to learn more about each follower 
and who they are, what they struggle with, and how you can help them. If you’re not 
sure what you can say in return, consider starting with these ideas: 
 

1. Say thanks and give them more information or insight on what you shared 
2. Respond with a comment about them (after checking out their feed– i.e., “I saw 

you’re just as obsessed with cats as I am. Love it!”) 
3. Ask them a follow-up question 
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4. Say whatever feels most natural but always find a way to open up the 
conversation, if possible, naturally. 
 

You’re not looking to close a sale by responding to comments; you’re merely looking to 
start a friendly conversation. Think of how you’d react to your best friend or neighbor.  
 
Responding on time is also essential. Your post is most likely to reach the most people 
right after it’s posted, and the more comments it receives (including your responses), 
the more IG will show it to others. If possible, make yourself available after posting to 
respond to comments in real-time, for at least 15-30 minutes.  
 
Take a quick look at your Instagram Insights to determine when you’re getting the most 
engagement on your posts. Now compare that time frame with your daily schedule and 
plan for when you can post in real-time and allow time to respond. Having a real-time 
conversation is more memorable and intimate than a conversation spread out over days.  
 

Pro Tip: You never want to post and ghost. Keeping that dialog with your followers is 
essential. In Between commenting back to your comments, be sure to go and comment 
on other accounts as well. Take that 15-30 minutes to really engage with your 
community and support others.  
 
IG comments can also help your post get “promoted” organically through tags and IG 
story shares. Friends can tag friends in comments, so if you’re creating killer content, 
you’ll find people tagging their friends underneath your posts. You can also ask them to 
tag friends like your post’s CTA (i.e., “Have a friend who needs to hear this, too? Tag 
them below!” Or encourage people to share your post to their own IG Story feed. The 
more action your post receives, the more reach you’ll get from the IG algorithm. 
 
Here are some other free ways to get more eyeballs on your IG feed: 
  

● Shoutouts: Share an influencer’s post to your stories and in return, most 
influencers will shout you out on their Stories back. 

●  
How do you choose the right shoutout partner? By doing some research.  
 

o Look for accounts that have the same following (number and type of 
follower). 

o Are these accounts have similar design taste and style. 
o Do this genuinely because you like their content and don’t ask for a shout-

out back. If your shout-out is genuine and not looking for more followers 
or anything in return then you can start building a relationship with that 
person not based on anything but mutual respect.  
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● Plan an IG Story share or Reels share: You can do this by getting 3-6 

different accounts to each pick a day of the week that they shout you out in their 
stories and you do the same. That way everyone gets a shoutout one day of the 
week. I would do a minimum of 3 stories and then add a call to action for your 
followers to head to their page and give them a follow and love.  
 
 

● Use callouts or tags: In my hashtag example #lisaherland, I will shout out 
others who use that hashtag. I also will shout out to others who tag me or my 
content in their stories. I will share that shout-out in my stories with a thank you. 
People use this to get their favorite brands or Influencers’ attention, especially 
when posting about their favorite product, photo, or DIY from that brand or 
Influencer. Encourage your followers to tag you when posting about your 
excellent programs, content, or items they purchase from you.  

 
 

Be careful to ONLY tag those people or brands that are featured in your post or 
Story. If you tag others not included in the post, you may get flagged for spam. 
 

 
Pro Tip: On Fridays #followfridays, I will shout out my friend’s DIY’s, cleaning 
tutorials, or during the holidays, I'll share inspirational photos or videos about 
that holiday, and in turn, my Insta friends will shout out a thank you, and this 
builds community, and it also helps us to get new eyes onto our account, and it 
can help you grow your following in your niche.  
 

● Comment on other people’s posts: Just as YOU want engagement on your 
posts, so do other IG users. Do some hashtag research or simply look for your 
favorite brands and leave some honest comments. While you don’t have to write a 
novel in the comments section, give a little more thought than, “Great looking 
cat!” You just never know what connections you’ll make, all because you took the 
time to leave some comments. 
 

Now that you know about the inner workings of Instagram, it’s time to put it all together 
and create a community of fans. If you need help, delegate some of the work to a VA or a 
social media expert. Your VA can certainly add ‘hashtag research’ to her monthly task 
list. Then you’d only have to approve the final list without worrying about the details. 
 
Keep in mind that even with VAs and social media scheduling platforms, YOU need to 
be present and take an active part in creating the content. Your voice needs to exude 
from these images, and all the content should complement your values and mission. 
 
With consistent attention and work, you’ll start to see your numbers increasing as 
followers discover your awesomeness! 
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How to Rock your 
Instagram Stories and 

Reels 
Lesson 5 
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 Are you ready to Rock your Instagram Stories and Reels?  
I created this course to show you have to use video and Instagram marketing to attract 
more followers and fans.  
 
Video has become increasingly more popular over the years–and it’s not going 
anywhere! YouTube continues to be the second most popular website after Google, and 
its users watch 1 BILLION hours of video content every DAY on that platform! 
 
There’s no denying it: If you’re marketing your business online, video marketing is a 
necessity. Viewers also like videos because many find them more engaging and 
memorable than reading text. And what better way to start developing a relationship 
with your target audience than by using video so they can see your coaching and 
presentation style for themselves. If you can’t meet with a group of prospects in person, 
video marketing is the next best thing. 
 
How does video marketing relate to Instagram? IG has three video-based features in the 
IG app: Stories and Reels and IGTV. In this course, we are going to work on Stories and 
Reels.  
 
IG Stories are a loop of short-form videos (15 seconds each) or images you share each 
day that stays visible for 24 hours. They have a more ‘real-time’ feeling than more 
evergreen posts. That said, they can be an incredible marketing tool and a way you can 
connect with your followers when you use them right! 
 
Reels is an IG feature similar to TikTok that allows users to post short videos using their 
original audio or “voiceover” audio others have created. These video clips are up to 30- 
60 seconds long and will show up on other users’ Explore page – so it can mean 
exposure to a whole new audience. The other key difference is Reels is a video ONLY 
feature, whereas you can use both video AND images in Stories. 
 
 
 
Let’s jump into the specifics of how to use each of these features in your marketing 
efforts. 
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STEP ONE: WHY YOU SHOULD USE IG STORIES 
 
More than 500 million users use IG Stories every day, according to Instagram’s internal 
data from January 2019. Even though we talked about narrowing your niche down in 
the last lesson, think about how vast a pool of 500 million people is. Indeed, you can 
find your audience amid those 500 million IG Stories users! 
 
Even better news for business owners: One-third (1/3) of the most viewed Instagram 
Stories are from businesses. So, Instagram is not just for millennials who are addicted to 
taking selfies. Brick and mortar businesses and online home decor businesses know that 
a well-rounded online presence is essential, so don’t be intimidated thinking only a 
younger crowd uses this platform. 
 
If you’re questioning, “why should you embrace yet another social media platform?” 
Keep in mind that with each platform, you’ll reach another subsection of your target 
market. Some people prefer Facebook over Twitter, and others prefer Instagram over 
Facebook, etc. Using the tools at your disposal – such as multiple social media platforms 
– simply allows you to find more of your target audience. 
 
 
 
 
 
 
 
 
 
 
 

STEP TWO: WHAT TO POST ON YOUR STORY 
 
While you may not need a full content planning calendar for your Story ideas, you 
should post to Stories intentionally. So, instead of posting random puppy pictures, think 
about how your images and videos fit into your overall brand.  
 
Check out my page Lisa Herland. To get an idea of what I am posting daily!  
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Figure 1 - Instagram highlights 

 
If you click on my highlight titled “Interviews,” you’ll see multiple highlight videos ALL 
about my articles written about me.  
 
Each of these images and videos appeared on my IG Stories at some point. This 
compilation is the Highlights feature in action. These Highlights are all related to 
collaborations I have worked with, Interviews and, shopping links. These are not 
complex sales, but they are a resource for all of the different content I have created and 
shared in my stories over the years.  
 
IG Stories should supplement your feed and tell a bigger story – about who you are, 
what you believe in, and what you help people with. Stories are great for behind-the-
scenes content and authentic, in-the-moment experiences or updates. 
 
Adding your stories to your highlights shares a more personal side that people can look 
at and know more about you and your personal life.  
 
 For your business stories are also great for sharing anything else that’s timely, such as a 
cart close, sale ending, or a new blog post you wrote that week. Search for some 
appropriate filters and Gif’s to highlight your message and watch your timing so that the 
Story expires at the same time your sale ends if you are selling home decor items or 
running a E-design special.  
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One important note: Your Story images do not have to be the same images from your 
grid. It’s much more interesting if they are entirely different! Consider your grid the 
place for posting evergreen content, and your Story is the place for more timely 
information. Or you can showcase the ‘behind the scenes’ action to achieve one of your 
fabulous grid photos. 
 
For instance, if you hire a photographer to take lifestyle photos on location somewhere, 
you can post the official photos on your grid and share some pictures of you getting hair 
and makeup done or eating lunch. In contrast, the photographer resets her lighting on 
the set. Your audience may never see what goes into a professional photo shoot, so this 
will be interesting to them, AND they get to see the final shot in your grid.  
 
Or consider sharing the bloopers as I do. It’s a fun way to connect to your audience and 
makes you more relatable. I share dance parties of one when I am having a long video 
shoot day in my blooper section. I have shared Steve helping me shoot videos and 
getting hit in the face with flowers and props. Anything for a good styling video.  
 
 
PRO TIP: If you’re nervous about going on video, a fun thing about Stories is that you 
can choose from 100s of filters. This means you don’t need to obsess over “looking 
perfect” before you show up. Just put on a filter and press record! And if you don’t love 
it, it’ll expire in 24 hours anyway –unless you choose to add it to your highlights! 
 
IG Stories are an excellent way to get used to seeing yourself on video simply because 
these videos are not meant to be long. You’re not delivering a keynote speech; you’re 
showing a quick snippet of your life. So, jot down some notes about what types of stories 
you’d like to publish and determine if they will enhance your business image. Then flip 
on that camera and start recording!  
 
Again, you’re not aiming for perfection. You don’t need a studio or a hair and makeup 
expert to record Stories. Find some natural lighting from a window or a ring light (if you 
have one) and hit the record button. Or start by providing a voice-over instead of being 
on camera yourself. Just remember that YOU are developing a relationship with your 
target market, and they’ll want to see YOU on camera at some point. 
 
Here are a few things to think about when deciding what to share on Stories to get seen 
and get new clients: 
 

1. Not all stories have to be video – or include you talking to the camera at all. You 
can also share photos or videos. You can share inspirational quotes or photos of a 
shopping trip you recently went on.  

 
2. You can promote your business by: 

o Announcing new content, such as a new post on your feed, a new blog 
post, podcast episode, or media interview 

o Share a decor collaboration you recently got.  
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o Announcing or providing details about a new offer if you are running a 
business.  
 

3. Repost content from other decor accounts, such as: 
o Relevant content that compliments your brand 
o Funny or relatable memes (if it makes sense for your brand) 
o I’ll share my friend’s reels that share a great tip or decorating styling. You 

can also share TikToks. Keep your stories fun.  
 

4. Use polls to get your audience’s opinion – and their attention 
o Survey your audience about something in your personal life (if it makes 

sense for your brand – and without airing your dirty laundry!) 
o Survey them about something business-related, such as: 

▪ What topics they’d like to see in an upcoming piece of content? 
▪ Questions they have about [X] topic 
▪ Ask them to click YES to receive more information on something 

you’re creating for upcoming content. Would they like to see DIYsor 
Styling tutorials? 

▪  
5. Promote your products by showing them in action 

o Give a sneak peek of something you’re working on in your business, such 
as a: 

▪ A product sale  
▪ New YouTube video 
▪ Updated website 
▪ New blog post.  

o Direct them to go to your link in bio to get more details or see the full thing 
if you don’t have the swipe up feature.  

 
6. Introduce yourself!  

o Show your face and tell people a little about you. You can also re-tell your 
brand story or signature story since not everyone will know what you’re all 
about.  

o What makes you unique? What’s your superpower? Don’t make it difficult 
for new followers to figure out why they need to follow you; tell them! 

o Be sure to save these particular Stories as Highlights so people who 
discover your feed can quickly see what you’re about. 

 
7. Use your Stories to post things that don’t make sense to keep on your feed. Your 

feed – or your grid – is best used to publish evergreen content that doesn’t expire 
or go out of date. Stories are only live for 24 hours, so use this space to promote 
things like: 

o A time-sensitive offer or deadline 
o A graphic that would mess up your feed’s aesthetic look but you still want 

to share, such as a:  
▪ Giveaway announcement 
▪ Sneak peek of a new product 
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▪ A project you’re taking part in, like an affiliate contest, a JV project, 
or a hashtag challenge. 

▪ New post to drive traffic to your post 
▪ Swipe ups to new blog posts or your other social media accounts. 

(You will be able to utilize the swipe up feature once you have 
10,000 followers)  

 
8. Share a part of your routine. Is there something you do daily and consistently 

that you can take your viewers along for? Maybe it’s a morning walk or what your 
cooking that day a quick mini restyling of an area. Something that can inspire 
viewers or help them get into a positive mindset. 

 
Showing viewers this piece of your life, every day will build trust and give them 
something to expect and look forward to. You can also use this daily story to 
share advice or tips/tricks related to your subject and continue to build your 
expertise in their eyes. 

 

A few last tips: 
 

 
o Think about adding text subtitles or captions to your videos for people who watch 

in silence. Plenty of people keep their sound off while viewing social media, plus 
you never know when a hearing-impaired person will stumble upon your Story. 
They may be the person who needs your help the most, and they won’t see your 
story’s context without captions.  

 
o Make your stories fun by adding GIFs, sharing other decor content, and shopping 

trips.  
 
 

o Anytime you post something, think of ways to tie your life or daily happenings 
back into your customer’s story.  

▪ What are you doing/thinking/feeling/saying that your customers might 
relate to? 

▪ What lesson can they learn from your own experiences? 
▪ How can you inspire them? 

 
o Ensure there’s not a massive disconnect between what’s on your feed and what’s 

in your Stories. Use Stories to share personal snippets of your life and how you 
live, but don’t stray too far from the type of content you share on your Feed. Your 
Stories should complement your feed, not make your viewers wonder if they’re in 
the wrong place. 

 
o IG users can find Stories through hashtags and “by location,” so this means IG 

Stories could be the first contact someone has with your brand. So, make it count 
by posting relevant content and creating a cohesive look that ties into your overall 
brand. 
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o Stick to a few fonts or filters in Stories – just like you do on your feed. 

 
o Use your hashtags! We’ll cover these in Lesson Four but just know you can use up 

to 10 hashtags on each Story. 
 
Yes, you want to promote your business and make sales, but keeping your customers’ 
needs foremost in your mind when publishing these Stories will win over your audience. 
 

STEP THREE: CALLS-TO-ACTION FOR YOUR 
STORIES 
 
Even though Stories only last 24 hours, calls to action are just as important as written 
content. What do you want your viewers to do after viewing your Story? 
 
If you’re using video, talk about your design, including a sticker, quiz, or question box. 
These answers will go straight to your Direct Messages, and you can personally respond 
to each message. Respond in a timely fashion and ask more questions about their needs, 
tell them more about your offer, or just start forming a relationship with them in 
general.  
 
To add a sticker, quiz, or other enhancement, create your Story, then hit the CREATE 
button on the app. Click the sticker icon at the top of your screen, and dozens of cool 
stickers show up. Choose a poll, question, or any other option that suits your Story and 
customize the field, and voila! At the very least, create your hashtag sticker and/or use 
your business name with the Mention sticker. 
 

 
Step Four: How to Use Your Reels 
 
If you love video and aren’t shy about going live or showing your face to your fans, try 
using the Reels feature on IG to showcase your home, a DIY, or a styling video. Your 
only option here is video, but the great thing about Reels is that they never disappear – 
unless you delete them, of course. They are housed inside your IG account under the 
Reels tab. When you open up the IG app and click open the camera, you’ll see your 
options to post to Story, feed, IGTV, or Reels. Right now, Reels are what Instagram is 
pushing. So, adding 3-4 Reels a week to your Instagram content will help boost and 
grow your page. Just remember whatever new feature Instagram is offering that will get 
the best engagement in the algorithm.  
 
When you head to my profile Lisa Herland, you’ll see an option to select Reels in the IG 
navigation directly under her Story Highlights. 
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Figure 2 Instagram reels 

 
From here, you’ll see all the Reels that are saved. Reels videos will also show up in your 
feed but for those who are new followers or who are not on IG every day, having them 
stored in one category is ideal. 
 
Your Reels will also show up on other users’ Explore page (provided you have a public 
Business Account) – so it can mean exposure to a whole new audience. Just like with 
your IG bio, you have a short time to make an excellent first impression on new 
followers, so keep your Reels messages on point. 
 
Your goal with any kind of content – in any format – is to make it engaging and valuable 
for your followers. You WANT people to comment or otherwise reach out to you. You 
WANT new followers who look forward to your content. Just as you are intentional with 
what you post in Stories, the same idea holds for Reels. Be deliberate and aim to provide 
value to your audience. 
 
One strategy that seems to work well for businesses is to use Reels to attract those 
prospects who are at the very top of your sales funnel, primarily because of the ability to 
get listed on someone’s Explore page. Those Explore suggestions show up to non-
followers, so you want to get them into your circle of influence by offering free but 
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valuable content; use Reels to introduce yourself, Share your decor style and show what 
you do best. Styling Reels or DIY’s even home renovation or Furniture remodeling. It’s 
to you!  
 
On the other hand, stories are available to those who already follow you and like your 
content – aka your warm market. So, feel free to be a little more carefree and include 
more promotional content here.  
 

How to create engaging content in Reels form: 
 

o Educational content. Showcase your expertise by posting educational 
content. Remember these will be short snippets: Think “3 Ways You’re Ruining 
Your Instagram Feed” or “How to Become an IG Influencer in 3 Steps”. With the 
short 30-second time frame, consider using topics like this as a series, provided 
you can describe each step in this amount of time.  

 
o Product reviews or case studies. Product reviews work best for product-

based businesses, even digital products. Whole case studies work well if you’re 
selling a service. A 30-second video will suffice for an overall “I love it!” with 
some product features bullet points. You can also make your call to action, “Read 
a more detailed review on the blog,” which will drive traffic back to your website. 

 
o Inspirational content. Share your own story, such as how you got to where 

you are, why you do what you do, and obstacles you’ve overcome. Share your 
home and your home’s design evolution. You can share before and after photos or 
videos. If you built your home, you could share that process also.  
 

o Entertaining content. Try the latest Reels challenge, like a dance or lip-
syncing with trending audio – but only if this makes sense for your brand. Do you 
love to dress up for Halloween? Show off your latest costume. Does your child 
want to do your job for the day? Snap a quick video to show the world that 
entrepreneurship can start at a young age! 
 

o Show your personality! Reels is just one more opportunity on IG to show 
people who you are and your decor style, and what you love to do. Once again, it 
could be yard sale finds and repurposing them. It could be designing a home or 
maybe a styling video. The possibilities are endless.  
 

o Write a caption that exudes your personality. That’s right…even though 
Reels is all video, you still can write a caption AND use up to 30 hashtags. Here’s 
a screenshot of what your Reels will look like: video on the left, caption, and 
comments on the right. Make use of this prime real estate! 
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By the way, you DO NOT have to create new content for Reels! You can use the content 
you already have or turn content from another platform into Reels. If you already used 
TikTok, you can easily upload those videos to Reels and reach a different segment of 
your audience.  
 
 

PRO TIP:  Just be sure not to have the TikTok watermark on your video 
and use Instagram's original and trending music. Also, Reels can now be 60 
seconds long! Yay, use that extra time to share more decor!  
 
Think about a time saver to record a longer video and break it down into smaller Reels-
sized clips. Then you would just have to upload the pre-recorded video clips, save them 
as drafts, and publish them on your chosen date. Bulking this work together also takes 
some of the stress away from recording a video every week (or however often you decide 
to publish Reels), and it also prepares you for those days when you don’t feel the energy 
or feel sick. Instead of forcing a video, you can go to your pre-recorded stockpile and still 
give your audience what they want. 
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Also, think about older blog posts that can be condensed into a Reels video. For 
example, a blog post about “5 Ways to decorate your table for Easter” turns into a 30-
second video with short text captions reiterating the five ways.  
 
And what am I going to remind you to put at the end of all your Reels…a call-to-action! 
Ask Reels viewers to click the link in your bio if they meet specific criteria or want more 
information on the subject you just shared about (i.e., “Like this DIY? Click my link in 
bio to head to my blog for all the information on how you can make this yourself!”). You 
can lead people wherever you want, but the main point is to get them to keep following 
and stay connected to you. Once they click away, they may as well be gone forever. 
 
 

******Instagram update: If you have a creator account 
check out your Professional dashboard. You can start 
monetizing your Reels. Check the Professional dashboard 
for the rules and start making that money!  
 
 

 BONUS STEP FIVE: SHOOTING VIDEOS 

 
 
When I’m shooting a home décor or styling videos, I always want to make sure I have 

good lighting! Also, I always want to make sure that my whole body is in the shot and 

that my head isn’t cropped out of the video. To ensure this, I’ll turn my camera and 

phone vertical when making an Instagram or YouTube video and horizontal for TikTok 

videos. This is something I never change when making videos! The angles and camera 

orientation matter for better quality and higher resolution! 

 

Four Tips to a Better Video Shoot 
 

1. When you’re shooting styling videos, you don’t want to show much of your back 

because this is off-putting to the viewers. So, make sure you’re looking at the 

camera, smile directly into the camera, and don’t be shy! 

 

2. It’s good to be confident when making videos because you want to sound like you 

love what you do and, more importantly, like you know what you’re doing! 

 

3.  I like to coordinate my outfits with the theme that I’m decorating for that month. 

For instance, when you look at my feed, you will see I’m wearing blue when doing 

blues. I have a coordinating outfit t so I can rearrange the photos with the DIY 

and video tutorials, and I always match what’s going on! It just keeps me 
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organized and seems to work for me. If I am doing blue, you don’t want to catch 

me in a hot pink dress, lol! 

 

4. It’s essential to take time to think about the content you’re going to put out. 

Matching it up to your room, coordinating outfits, or even getting your nails to 

match your outfits truly makes a big difference in the presentation and quality of 

your video. 
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